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AESGP



▪ Self-Care products: 
- Non-prescription medicines
- Food supplements
- Self-care medical devices

AESGP1
Definition and Members

Association Européenne des Spécialités Grand Public

▪ AESGP is a member of

▪ AESGP Members:
- 21 National organisations
- 10 International Companies
- 10 Associate members



NATIONAL ASSOCIATIONS

INTERNATIONAL COMPANIES

ASSOCIATE MEMBERS



Support everyone’s access to 

safe, effective and sustainable 

self-care in Europe, 

empowering people to take 

better care of their own and 

their families’ health.

Mission

AESGP1



Defining modern 
Self-Care



Self-care is the ability of individuals, families and communities to 

promote and maintain their own health, prevent disease, and to cope 

with illness – with or without the support of a health or care worker.

Self-care 
interventions

• Medicines
• Devices
• Diagnostics
• Digital tools

Self-care 
actions

• Practices
• Habits
• Lifestyle choices

Individuals as 
active agents

• Health promotion 
• Disease 

prevention and 
control

• Self-assessment
• Self-management 
• Providing care to 

dependent 
persons

• Rehabilitation and 
palliative care. 

Self Care

• Does not replace 
the health care 
system

• Provides 
additional 
choices and 
options for 
healthcare.

“ ”
WHO definitions

Defining modern Self-Care2



WHO definitions
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Shortage 10 million 
health workers (by 

2030)

130 million people 
in need of 

humanitarian 
assistance

Gobal threat of 
pandemics such as 

COVID-19 

+400 million people 
worldwide lack access 
to the most essential 

health services

WHO recommends self-care interventions for every country and economic setting 

as critical components on the path to reaching universal health coverage (UHC), 

promoting health, keeping the world safe and serving the vulnerable.“ ”

WHO definitions

Defining modern Self-Care2



Defining modern Self-Care2
Cost distribution across care levels
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Independent Interdependent Dependent

Self-Care Self-Care Health Products Physician Care

LIFESTYLE
(e.g. Physical activity, diet)

PREVENTION
(e.g. Omega-3)

MANAGEMENT OF SELF-
TREATABLE CONDITIONS

LONG TERM CONDITIONS
(e.g. Diabetes)

HOSPITAL CARE
(Major Trauma)

Self-Care continuum

Defining modern Self-Care2



Non-Prescription Medicines 
as tools for Self-Care



Non-Prescription Medicines3
Regulatory transition for safety and sustainability

back-switch

switch

Rx = Prescription
Non-prescription = NPM 
Over-the-counter = OTC



Non-Prescription Medicines3
Regulatory transition for safety and sustainability

switch

Rx = Prescription
Non-prescription = NPM 
Over-the-counter = OTC

New 
Substance

Parenteral 
Admin.

Misuse 
or Abuse

Direct or 
Indirect 
Danger

By API
By product
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Non-Prescription Medicines3



Non-Prescription Medicines3
Common indications Self-diagnosis + Self-management

Doctor consultation + HCP advice + Patient self-management

Long term use
Chronic condition

Short term use
Acute condition

Recurrent
Semi-chronic

‐ Acne
‐ Allergic conjunctivitis
‐ Cold
‐ Cold sores
‐ Constipation
‐ Cough
‐ Diarrhoea
‐ Emergency contraception
‐ Fever
‐ Flu
‐ Haemorrhoids
‐ Hayfever prevention

‐ Headache
‐ Indigestion / heartburn
‐ Insomnia (temporary)
‐ Mild / moderate pain
‐ Minor cuts + bruises
‐ Mouth ulcers
‐ Nausea (known causes)
‐ Smoking cessation
‐ Sore throat
‐ PMS
‐ Topical bacterial infections
‐ Weight management

‐ Arthritic pain
‐ Cavities prevention
‐ Cholesterol lowering / lipid control
‐ Dermatitis / eczema
‐ Erectile disfunction
‐ Hayfever treatment
‐ Male pattern baldness
‐ Neural tube defect prevention

‐ Bacterial conjunctivitis
‐ Cystitis
‐ Helminth infections
‐ Lower urinary tract infections
‐ Vaginal thrush

‐ Anxiety
‐ Asthma
‐ Benign Prostate Hypertrophy
‐ Chronic insomnia
‐ Depression (mild /moderate)
‐ Diabetes (prevention)
‐ Gout
‐ Heart disease prevention
‐ Herpes 
‐ Hypertension
‐ Incontinence

‐ Inflammatory Bowel Disease
‐ Irritable Bowel Syndrome
‐ Malaria prevention
‐ Menopause syndrome
‐ Migraine
‐ Obesity
‐ Oral contraception
‐ Osteoporosis prophylaxis
‐ Psoriasis (mild)
‐ Rheumatism
‐ Venous leg ulcers



aciclovir
(topical) calcipotriol mometasone omeprazole sildenafil sumatriptan

DE OTC Rx OTC OTC Rx OTC

FR OTC Rx Rx OTC Rx Rx

IE OTC OTC Rx OTC OTC Rx

IT OTC Rx Rx OTC Rx Rx

PL OTC Rx OTC OTC OTC Rx

SE OTC Rx OTC OTC Rx OTC

SP OTC Rx Rx OTC Rx Rx

UK OTC OTC OTC OTC OTC OTC

Non-Prescription Medicines3
An uneven reality



Social and Economic Value 
of Self-Care



Social and Economic Value of Self-Care4
Self-Care numbers



Costs of solving a self-treatable condition

Social and Economic Value of Self-Care4

https://aesgp.eu/content/uploads/2022/01/AESGP-Summary-Report-Self-Care-in-Europe-Economic-and-Social-Impact-on-Individuals-and-Society.pdf


Potential savings for health systems

Social and Economic Value of Self-Care4



PRESENT savings for individuals and health systems

Social and Economic Value of Self-Care4



FUTURE savings for individuals and health systems

Social and Economic Value of Self-Care4



Assessment of self-care uptake in Europe

Social and Economic Value of Self-Care4



Depth and breadth of self-care in europe

Social and Economic Value of Self-Care4
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Other studies in Europe

Social and Economic Value of Self-Care4

https://www.pagb.co.uk/content/uploads/2019/03/PAGB_Self-Care_White-Paper_v1-0.pdf
https://www.may-bauer.de/project/gesundheitsoekonomisch-otc-oesterreich/
https://selfcarejournal.com/wp-content/uploads/2018/05/May-Bauer.-9.2.27-46.pdf
https://aesgp.eu/content/uploads/2021/01/The-economic-impact-of-an-hypthetical-Rx-to-OTC-switch-in-Spain-Study.pdf
https://academic.oup.com/HTTPHandlers/Sigma/LoginHandler.ashx?error=login_required&state=7486746f-26db-42ce-b753-77671fb4d5b4redirecturl%3Dhttpszazjzjacademiczwoupzwcomzjijppzjadvancezyarticlezyabstractzjdoizj10zw1093zjijppzjriab066zj6388146zsredirectedFromzrfulltext
https://www.frontiersin.org/articles/10.3389/fphar.2018.01069/full


Global savings for individuals and health systems

Timeline

Description automatically generated

Social and Economic Value of Self-Care4

https://www.selfcarefederation.org/ecosoc-report


Global savings for individuals and health systems

PHYSICIAN 

TIME SAVINGS 

(HOURS)

Impact in Status Quo

Economic Welfare & Demography

Self-Care Policy

COST 

CONTAINMENT ($)

INDIVIDUAL TIME 

SAVINGS 

(HOURS)

PRODUCTIVITY 

(DAYS)

WELFARE ($) QUALITY 

OF LIFE

$178.8 bn 17.9 bn hours

2.8 bn hours

71.9 bn days

$ 2,830 bn

39 mn QALYs

+16% +20% +18% +25% +17% +25%

Increase by 

approximately 

$60 billion to a 

total of $178.8 

billion per annum

Growth of around seven billion individual 

hours and around one billion physician 

hours, resulting in total savings of 17.9 

billion individual hours and 2.8 billion 

physician hours.

Considerable 

gains estimated 

to add a total 

of 72 billion 

productive days

Considerable 

gains estimated 

to add a total of 

of approximately 

$2,830 billion, an 

increase of about 

$950 billion from 

the status quo

Increase from 

22 million 

QALYs gained 

in the status 

quo to 39 

million QALYs 

in the future 

potential 

scenario

AS INDICATED BY THE RESULTS OF 

THIS STUDY, THE CURRENT VALUE 

OF SELF-CARE EFFECTS CAN 

POTENTIALLY BE INCREASED BY 

APPROXIMATELY 16%-25% 

THROUGH SELF-CARE POLICY 

MEASURES.

Social and Economic Value of Self-Care4



Particularities of 
Self-Care regulation



Particularities of Self-Care regulation5
Umbrella branding



Particularities of Self-Care regulation5
Umbrella branding

User safety comes first

Umbrella branding must never create confusion or misuse

Strong brands help self-care

Recognition, trust and navigation across OTC options

Risk assessments are essential

Especially when actives, indications or users differ

Clear differentiation matters

Names, qualifiers, packaging and design must guide choice

Monitoring doesn’t stop at launch

Pharmacovigilance and real-world data are critical



Particularities of Self-Care regulation5
Evolution of patient information means



Particularities of Self-Care regulation5
Switches for “other” reasons

https://www.viagraconnect.ie/essential-information-for-supply


Particularities of Self-Care regulation5



TRADITIONAL
Advertising

Challenges 

• Limited reach (population, geography, scope)
• Low relevance due to lack of targeting 
• Restricted formats (space, time, slots) 
• No possibility to update content once released 
• Generally higher costs

Opportunities

• Reaches less digitally literate populations (e.g. elderly, areas with low internet access) 
• Lower risk of misinformation due to controlled scale 
• Less competition for consumer attention 
• More space for mandatory regulatory information (e.g. TV vs mobile)

Particularities of Self-Care regulation5
Advertising in an ever-changing communication world



ONLINE
Advertising

Challenges 

• Higher risk of misinformation if safeguards are insufficient 
• Limited space for legal disclaimers, especially on mobile 
• User-generated content beyond company control 
• Global reach creates compliance and enforcement challenges

Opportunities

• Targeted and personalised communication supporting responsible self-care 
• Faster updates (e.g. correct use, dosage changes) 
• Multiple formats (search, social media, video, influencers) and lower costs 
• Enables innovation, AI-supported relevance, and real-time engagement 
• Improves access to information, reporting of adverse events, and digital health literacy

Particularities of Self-Care regulation5
Advertising in an ever-changing communication world
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